Proposal for
ZaloPay campaign
In Tet 2022

dIV NO DNILINHVIN



CLIENT BRIEF UNDERSTANDING Zalo

ZaloPay Understanding

e ZaloPay la vi dién tir dugc thanh Iap cudi nam 2016 va da thu hat hang chuc triéu ngudi tiéu dung khap ca nudc.

e Tan dung Igi thé “social” va lugng nguai st dung Ién ctia Zalo, ZaloPay but phd ra khoi mét vi dién t thong thuéng
va tich hdp vdi ing dung Zalo, cho phép han 100 triéu ngudi dung Zalo st dung tinh ndng chuyén tién qua khung
chat ma khong can phdi cai dat thém ung dung.

Gamification Campaign Objectives Problem
Budget: 20.000.000.000 VND Trudc su phdat trién I6n manh
Objectives: ctia hinh thidc thanh todn
e Communication Objectives: Lan téa dén déi tugng muc tiéu hinh dnh “bonding”, dién td, ngay cang nhiéu don
gan lién vdi tinh chat “social”, khong chi dung dé thanh todn ma con cé thé gidi vi cung cdp vi dién td vdi
tri, tro chuyén, két néi cong dong cuia ZaloPay. nhiéu dich vu ra d&i canh
e Marketing & Business Objectives: tranh vdi ZaloPay, véi gan 40
o Gia tang d6 nhdn dién va tinh ndng chuyén tién qua khung chat ctia ZaloPay. vi dién tu cua cac trung gian
o KPls: Thu hdt 1.000.000 ngudi sif dung ZaloPay & Tao ra 5.000.000 ludt sif thanh todn dang hoat dong

tai Viét Nam.

dung tinh nang chuyén tién qua chung chat Zalo.




MARKET RESEARCH (OVERVIEW) Zgko

THI TRUONG Vi BIEN TU PHAT TRIEN MANH S
e ZaloPay dang_dung_d vi_tri thu 4 trén thi trudng_vi

e Hinh thdc thanh toan dién tu tang truong e-Wallets in Vietnam dién tu vé sé lugng ngudi st dung.
manh tai Viéet Nam, véi mic tang khoang 35% e il ¢ So vdi AirPay(ShopeePay), ZaloPay cé brand
moi ndm - gap 2,5 lan so véi Nhat Ban (Binh & " &~ awareness cao hdn, tuy nhién chua xdy dung dudgc
Phuong 2020) el hinh dnh néi bat so véi dsi thi (Q&Me 2020)

IVAG ca.nh tranh kho,c llet:lco .tO‘I 37. V|.d|en tu Ay = ZaloPay cén khéng dinh tinh tién Igi cia dng dung
trung gian thanh toan xuat hién tai Viét Nam :

chi trong thaoi gian ngan

hon trong mat khach hang

Larger Users Population

LUONG NGUOI DUNG Vi DIEN TU BUNG NO DO COVID-19 TAC PONG

e Ludt truy cdp cdc Ung dung thuong mai dién t tdng manh trong dién bién dich COVID-19. Chi
tinh riéng trong nadm 2020, s6 giao dich qua Internet da tdng trudng dén 238% (TopDev 2020)
e 85% ngudi Viét Nam cd it nhat mét vi dién ti hodc Ung dung thanh todn va 71% ngudi dung vi
dién ti hodc ing dung thanh todn it nhat mét tuan mot lan (VnExpress 2020)
= Nhu cau st dung vi dién tu sé ti€p tuc tang manh trong ndm 2021 va 2022

Shopee
Zal
I 220 Pay

Less Convenient

JUSIUDAUO) 340|A

Less Users Population

O

(Q&Me 2020)


https://agiletech.vn/momo-wallet-vietnam-super-app/
https://advertisingvietnam.com/thuong-mai-dien-tu-q2-2020-luong-truy-cap-cac-ung-dung-mua-sam-tang-43
https://www.economica.vn/Content/files/PUBL%20%26%20REP/EVFTA%20and%20Digital%20Economy%20in%20Vietnam%20VIE.pdf
https://topdev.vn/TopDev_VietnamITLandscape_2020.pdf
https://vnexpress.net/visa-85-nguoi-viet-co-it-nhat-mot-vi-dien-tu-hoac-app-thanh-toan-4185278.html
https://www.brandsvietnam.com/congdong/topic/23546-Chay-dua-cua-cac-vi-dien-tu-2020-se-nong-hon-bao-gio-het
https://www.slideshare.net/asiaplus_inc/vietnam-mobile-payment-2020

MARKET RESEARCH (XU HUONG
NGUOI TIEU DUNG)

NHU CAU KET NOI CUNG BAN BE, GIA PINH
TANG CAO TRONG DICH COVID-19

e 99.8% ngudi Viéet Nam truy s dung mang xa hoi hoac dich
vu nhdn tin vao dau nam 2021 (Data Reportal 2021)

e Cdc cong cu giao tiép cé muc st dung tang cao trong mua
dich, dac biét la tng dung Zalo v@i muc tang truédng 83%
(Thanh Nien 2020)
= Lgi thé cho ZaloPay phdat trién trén Zalo

NHU CAU CHO'l GAME ONLINE “LEN NGOI” TRONG
NAM 2020

o 57.2% ngudi Viét Nam gianh thgi gian chdi game trén dién thoai
(DataReportal 2021)

o Thi trudng game di dong tang truéng 40% trong nam 2020
(Appota 2020)

o Pdc biét, cdc Ung dung game mang tinh”bonding”, c6 thé chdi
cung ban bé dugc nhiéu ngudi chdi (Q&Me 2020). Cdc game mang
tinh sdng tao nhu dodn céu d6, vé cling nam trong top nhiéu lugt
tdai. (Thanh Nien 2020)
= Lgi thé dé phat trién Gamification Marketing mang tinh

bonding, két néi moi ngugai


https://thanhnien.vn/ung-dung-video-truc-tuyen-va-game-len-ngoi-trong-mua-dich-covid-19-post955335.html
https://thanhnien.vn/ung-dung-video-truc-tuyen-va-game-len-ngoi-trong-mua-dich-covid-19-post955335.html
https://datareportal.com/reports/digital-2021-vietnam
https://www.slideshare.net/appota/bo-co-ng-dng-di-ng-2021?fbclid=IwAR1WJvll0Nd4MaLePqxNd9OzKmap6I6hI0jf3E5KsgEYXPfWtAIGLeyBDIs
https://www2.slideshare.net/asiaplus_inc/vietnam-mobile-app-popularity-2020
https://thanhnien.vn/ung-dung-video-truc-tuyen-va-game-len-ngoi-trong-mua-dich-covid-19-post955335.html

CAC CHIEN DICH BAO GOM CAC HOAT PONG CHOl GAME BU'QOC HUONG UNG
DONG DAO

e 5 trén 10 cdc chién dich dudc chu y nhat dau nam
2021 la cdc chién dich gamification marketing.

e Chién dich Lac Xi cia Momo néi bat nhat dau nadm
2021. Trudc do, chién dich nay ciing da nam trong
top chién dich néi bat nhat 2020 (Thu 2021)

GAMIFICATION MARKETING TIEP TUC LA XU
HUGNG TRONG HOAT DPONG QUANG BA CUA
CAC Vi PIEN TU LGN TRONG NAM 2021

MARKET
RESEARCH

= Xu hudng Gamification
Marketing tiép tuc phat
trién, canh tranh gilia cac vi
dién td trong nam 2022



https://buzzmetrics.com/bsi-top10-02-2021/
https://advertisingvietnam.com/nhin-lai-16-chien-dich-quang-cao-noi-bat-nhat-nam-2020-p15932

COMPETITORS UNDERSTANDING

IEN NHANH CHONG | T @ B 3 THANH TOAN SHOPEEFC

THANH TOAN SHOPEE DI

DAN TRA GOP TIN DUNG

THANH TOAN CAC DICH
GIAI TRi, DU LICH, BAO HI

Qudng cdo: Trdi nghiém cudc song
th&i dai cong nghé sé theo cdch cua
ban.

Lgi thé: Phé bién 8 Ha Noi va cdc khu

* Qudng cdo: Chuyén tién an toan, tién
Igi va nhanh chdng chi trong mot
cham.

e Lgithé: P6 nhdn dién cong ching cao . o
(94%) (Q&Me 2020); Iudt tdi téng 50% S Ul P D (Qf4% AU B VL dung nhdt Viét Nam (DecisionLab
trong ndm 2020 (Appota 2020) tai tang manh 61% trong nam 2020 2021)

* Quang cdo: Thanh todn moi ldc, moi
noi.
Lgi thé: Két noi véi Shopee - iing dung
thuong mai dién t dudc nhiéu nguai

(Appota 2020).

= An toan + Tién Igi + Nhanh chdng .
= Bdo mat + Dé dang + Tin cQy

= Anh toan + Dé dang + Nhanh chéng

= Tap trung quang ba tinh tién Igi, nhanh chong, an toan va cdc uu dai c6 thé dem
dén cho khdch hang khi st dung vi dién tu


https://momo.vn/
https://khuyenmai.viettelpay.vn/viettelpay-cong-bo-nhan-dien-thuong-hieu-moi.html
https://shopeepay.vn/gioi-thieu/
https://www.slideshare.net/asiaplus_inc/vietnam-mobile-payment-2020
https://www.slideshare.net/appota/bo-co-ng-dng-di-ng-2021?fbclid=IwAR1WJvll0Nd4MaLePqxNd9OzKmap6I6hI0jf3E5KsgEYXPfWtAIGLeyBDIs
https://advertisingvietnam.com/viettelpay-thay-ao-moi-san-sang-cat-canh-vao-ky-nguyen-so-l17041
https://www.slideshare.net/appota/bo-co-ng-dng-di-ng-2021?fbclid=IwAR1WJvll0Nd4MaLePqxNd9OzKmap6I6hI0jf3E5KsgEYXPfWtAIGLeyBDIs
https://www.decisionlab.co/blog/shopee-still-dominates-vietnams-urban-e-commerce-landscape-social-start-ups-see-opportunity-elsewhere

ZALOPAY NGAY TREN ZALO

Chuyén tién dé dang trén Zalo ma

héng cén phéi caii dét ZaloPay. WHAT MAKES ZALOPAY DIFFERENT?
Tinh nang chuyén tién trong khung
chat: Chuyén tién tién Igi, nhanh chdng
khi tro chuyén riéng véi gia dinh, ban 090 .80,
be hodc trong group chat vai tinh nang

Théi quen str dung social media va nhan tin trén mang xa héi ¢ Viét Nam

e = ) ngudi Viét Nam truy s dung
chia tién & li xi nhom. . mang xa hdi hodc dich vu nhén tin
Thanh todn don gian, dé dang, nhanh vao dau nam 2021

chong khi mua hang qua nhan tin. Nhiéu ngui tiéu dung Viét Nam ua chuéng thuong mai déi thoai

(conversational commerce)
95%

ngudi mua qua thusng mai doi
thoaqi & Viét Nam du dinh duy tri
hodc tham chi tang chi tiéu

thuong mai déi thoai ctia ho trong
36% tu’dng |CII 56%
ngudi thuc hién mua sU dung tro chuyén trong
hang qua tro chuyén hanh trinh mua hang

=> Khdng chi la do'n gidn lad mét vi dién tir gitp chuyén tién, thanh todn de dang vdi nhiéu wu ddi, ZaloPay gitp gdn
két cdc mai quan hé ban bé, dong nghiép, gia dinh khi “vira chat - vira cho’i - vira chuyén tién” trong Zalo.


https://datareportal.com/reports/digital-2021-vietnam
https://datareportal.com/reports/digital-2021-vietnam
https://vir.com.vn/vietnamese-consumers-show-preference-for-conversational-commerce-to-e-commerce-86934.html

PREVIOUS CAMPAIGNS

Tuyét Pinh Li Xi, Léc Xuan Nhu' Y Oan TuTi, ra céi gi?

Previous Key Message: Chuyén tién va thanh New Key Message: Két néi cdc méi quan hé ban be,
todn thudn tién va de dang, két néi ciing ban déng nghiép, gia dinh khi “vira chat - vira choi -
be cung ZaloPay vira chuyén tién” trong Zalo cling ZaloPay.




TARGET AUDIENCE

NHAN KHAU HOC

%__Q PAC DIEM
Do tubi: 18 - 24 tudi
‘ﬁ Sinh vién & Nhan vién tré Ua chudng nhitng ndi dung cé tinh tudng tdc vdi
!EL—- Thu nhdp thdp - trung binh nhiéu ngudi (Appota 2020)
Sinh sdng tai khu vuc thanh thi Thich mua sam online
. Thich giao luu, chdi game cung ban be
HANH VI San sang trdi nghiém nhitng thd méi mé dé tha

thdach bdn than

C6 thdi quen su dung vi dién tu
Luon yéu thich su sdng tao

Cd6 hung thu vaéi cdc dich vu thanh todn va
kénh tiéu dung méi nhu thudng mai trén
mang & hdi (Héng 2021) PIEM NOI BAT PHU HOP V31 ZALOPAY
Dé bi dnh hudng bdi dadm doéng, thudng
chay theo xu hudng

Hing thu véi cdc ndi dung mang tinh "hai hang ,
hudc" (YPulse 2021) e 81% thé hé Gen Z thich chgi game online trong nua

dau nam 2021 (Newzoo Cl Games & Esports)

e Phu hgp vai tiéu chi “bonding” va “social” cua nhan

L6i séng hién dai

93% s dung mang xa hoi dé két noi

65% nhin thday gid tri trong cdc phiéu giam
gid va cdc chuong trinh cé thudng
(Institute of Business Management)

e Gen Z thudng mudn chdi game cé nhiéu nguai cung
tham gia (Q&Me 2020)



https://tuoitre.vn/thanh-toan-so-dang-ap-dao-voi-cac-khoan-chi-tieu-nho-le-trong-dich-covid-19-20210826174327804.htm
https://www.ypulse.com/article/2021/02/22/gen-z-millennials-use-social-media-differently-heres-x-charts-that-show-how/
https://sefamedia.vn/blog/chinh-phuc-gen-z-bang-nhung-chien-luoc-marketing-sang-tao-100.html
https://news.appota.com/vi/kham-pha-dac-diem-va-hanh-vi-cua-the-he-z-thoi-dai-4-0/
https://game4v.com/80-gen-z-thich-choi-game-nua-dau-nam-2021-787431.g4v
https://www2.slideshare.net/asiaplus_inc/vietnam-mobile-app-popularity-2020

CUSTOMER PERSONA

e Tudng Vy - 19 tuéi - H6 Chi Minh e Anh Tai - 24 tuéi - Ha Noi
o CoOng viéc: Sinh vién o Cong viéc: Nhan vién sales
o Thu nhap: Thap (~3 triéu/ thang) o Thu nhap: Trung binh (~7 triéu/ thdng)
Théi quen mua sam: Théi quen mua sam:
Sdn sale trén san thuong mai dién tu o Quen thubéc véi mua sdm online
Thich mua sam véi ban bé o Thanh todn bang e-banking
Thudng thanh todn bdng e-wallet Hanh vi trén MXH:
Hanh vi trén MXH: o Chia sé cudc sdng véi ban be
o Giao luu, két ndi véi ban bé o Két ndi, lién lac vdi gia dinh
o Sdng tao nodi dung o Cap nhat xu hudng
MXH thudng dung: MXH thudng dung:
o Facebook, Instagram, Youtube, TikTok o Facebook, Youtube, Zalo
E-wallet & e-banking dang dung: E-wallet & e-banking dang dung:
o Momo & TPBank o MBBank, BIDV, Vie
Ban da dung ZaloPay chua? Ban da dung ZaloPay chua?

o “Toi co biét Zalo nhung chua st dung Zalopay bao gig. Vi toi o “Tdi thudng st dung Zalo nhung chua hiéu ré vé ZaloPay, vi da
chua tim ra su dac biét ciua ZaloPay so vdi nhitng vi dién ta sU dung vi dién tur khdc nén t6i khong hing thu véi ZaloPay
khac.” lam”

Sd thich chdi game: Sd thich chdi game:

o “Toi ¢ xu hudng thich nhitng game mang tinh gidi tri va sdng o “TO6i cé xu hudng thich su gan két va niém vui khi chgi game,

tao, giup t6i thu gidn sau nhirng ngay hoc cang thang” dac biét la nhirng game cé muc dich va néi dung y nghia”

*Source: Data Reportal 2021; Q&Me 2020; Vietnam+ 2020; Vii 2020.



https://datareportal.com/reports/digital-2021-vietnam
https://www.slideshare.net/asiaplus_inc/vietnam-mobile-payment-2020
https://www.vietnamplus.vn/insider-nam-giu-vi-tri-so-mot-tren-the-gioi-ve-quan-ly-da-kenh/734137.vnp
https://kenh14.vn/sang-tao-la-phai-tao-bao-gen-z-va-hanh-trinh-mo-ra-nhung-canh-cua-nghe-nghiep-moi-cho-chinh-minh-20210101124508972.chn

‘ & OBSERVATION

Cé y kién cho rang: “do cong nghé thong tin, cdc loai hinh gidi tri... khién
I6p tré khong duoc tiép xdc vdi van héa truyén théng, ho khéng cé su
hiéu biét.” - Bdo Dan Tri 2020

GEN Z VIET NAM DANG NGHI PIEU Gi?

o

INSIGHT

TOi ludn tran trong truyén

thong van héa vay thic gil
gin ban sac dan toc, nhung toi

khong c6 hirng thu trong

Truth Tension Motivation viéc tim hiéu sau vé didu dé.
Thé hé gen Z ludn Gidi tré gap khé khan Ho mudn ti€p can lich Vivay, téi muon tiép can
tran trong gia tri van trong viéc chi ddng s, truyén thdng mot truyén thong moét cach mai
héa va ludn khat khao ti€p can vdi truyén cach méi mé va sang mé va thu vi hon véi nhitng
sy d6i m&i sang tao théng van hoéa Viét tao nhung van gitr ngudi ban déng trang Ira
duoc ban sac van hda ' ;
dan toc khac.

INSIGHT



https://www.vietnamplus.vn/lich-su-tro-nen-song-dong-qua-lang-kinh-cua-the-he-gen-z-va-9x/739268.vnp
https://www.vietnamplus.vn/lich-su-tro-nen-song-dong-qua-lang-kinh-cua-the-he-gen-z-va-9x/739268.vnp
https://www.vietnamplus.vn/lich-su-tro-nen-song-dong-qua-lang-kinh-cua-the-he-gen-z-va-9x/739268.vnp

CAMPAIGN BIG "Vui Tét truyén théng, gét hdi héng bao”

I D E A «. Key Message: Két ndi ngudi diing véi ban bé dé ciung tim hiéu Tét truyén
théng théng qua game ctia ZaloPay.

o Campaign Story: 1. Mé dau bang kich thich su t6 mé vé game sap dién ra ctia Zalopay.
2. Sau dé giup gen Z cung thdo ludn dé tim hiéu vé Tét truyén théng tir game “Podn Tét ld@y 16c” ctua Zalopay.
3. Tiép theo la lan téa su thu vi_cia game théng qua challenge “Hoa hinh rinh 16¢” - vé lai buc hinh én danh theo

g6c nhin cta ban véi cha dé Tét.
4. Cudi cung la ghi nhd hinh dnh Tét truyén thong vé@i bo suu tdp hinh dnh “Nét Tét 2022” tir game ctia Zalopay

BRAND CONTENT FRAMEWORK

Emotional appeal: NguGi chgi cling nhu nguai dung
Zalopay khong chi cdm thay vui vi dat dudc gidi
thudng dudgc trdi nghiém niém vui khi dudc théo
luan, chdi game va@i ban bé va nguai than cua minh,.
Bén canh d6, ho cé dugc cdm xuc tu hdo vé truyén
théng van héa Tét ctia dan téc sau khi tim hiéu qua

Functional appeal: ZaloPay la cong cu dé ngudi
dung cé thé két ndi va trdai nghiém game cua
Zalopay cung vdi ban be va ngugi than caa minh.

Vdéi game “DPodn Tét lay 16c”, ngudi chagi khong chi
dugc tim hiéu Tét truyén théng théng qua cdc hinh
danh an du thu vi, ma con cé thé nhén cdc phan qua
dau nam tu Zalopay.

game.




PILLARS

"Vui Tét truyén thong, gét hdi hong bao”

TEASING

S\\[eyiNe]=

AMPLIFY

WRAP-UP

TIME-LINE

NAME

OBJECTIVES

CHANNELS

KPI

BUDGETS

1/1- 10/1

"Biét la gi, trung i xa!"

e Gidi thiéu vé su ra mat
game "Dodn BPung -
Tring Xi"

e Tang su chu y vé chién
dich gamification

e Khgi ddy su to mo

TikTok, Facebook, Youtube

e iTVC on Youtube: React;
comment; share; ...

e PR articles, Social media
engagement

2.5 ty (12.5%)

11/1- 28/2

"Dodn Bung - Triung Xi"

e Tao ra tréo luu tim hiéu
truyén thong Tét théng
qua game cua ZaloPay

e Tang tudng tdc va so
lugng ngudi dung mdi

Facebook, Youtube, Zalo

e Social media engagement

e PR articles, Display Ads

e ZaloPay: number of
transactions, used e-
vouchers

15 ty (75%)

1/3 - 21/3

"Hoa Hinh, Rinh Loc"

e Kich thich hing thu véi truyén

théng qua viéc nhin hinh an
dodn biéu tudng.

e Lan téa hinh dnh dep cua

truyén théng, lé, TEt.

e Tang tudng tdc va sé lugng

ngudGi dung mdi

Facebook, Zalo

e Social media engagement
and interaction (reach,
share, comments, ...)

e Number of participants

2 ty (10%)

22/3 - 31/3

B6 suu tap "Nét Tét 2022"

e Téng hgp lai nhitng hinh

anh va y nghia vé truyén
théng, Ié Tét Viét Nam tu
game cua ZaloPay.

Facebook, Zalo

e Social media engagement

and interaction (reach,
share, comments, ...)

0.5 ty (2.5%)



PHASE 1- TEASING

1/1/2022 - 10/1/2022 16 Typh la mot rapper
dudc nhiéu Gen Z yéu

thich, vdi tai nang hoi
hoa dugc chu y

Execution Idea:
e iTVC on Youtube: "Biét la gi, trang i xi!"
e Launching date: 8/1/2022

Content:

e Teaser ngan théng bdo vé su ra mat cia game
Podn Tét Lay Léc, véi diém nhdan vé téng gid tri gidi
thudng lén dén 15 ty

e NGi dung gan giii véi Gen Z, cé giai diéu rap dé nhd
va mang tinh trendy

e Celebrity: 16 Typh

PR Articles: Advertising Vietham, Brands Vietnam,
Kenh 14, Yan, Thanh Nien, VnExpress, etc Expectation: Khgi ddy su to mo trong céng dong vé tro

PR on Social Media: Facebook, Zalo, TikTok chdi mua Tét - “Dodn Bing - Tring Xi” cua ZaloPay




PHASE 2 - ENGAGE -

Thau hiéu Tét - "Podn Pung - Tring Xi"

Gamification
11/1/2022 - 28/2/2022

Prize:
1.Gidi thudng I8n gianh cho ngudi thu thdp dudc sé diém cao nhat (Ngudi choi
thu thép diém tong dé dua Top hang tuan)
2.Voucher mua hang danh cho ngudi chgi dodn diung méi ngay
3.Tong gid tri gidi thudng 500 triéu/ 1 tuan cho top 1000
e Hashtag: #DoanDungTrungXi #ZaloPay

KOLs: 5 mega,10 macro, 15 micro
Facebook Comic’s Page: En, vaing xdm comic, Thé Bdy Mau, Théng Fly
Comics (The Influencer 2021) Inspiration: Game ‘Who’s that Pokémon’ Game "Podn Tét lay 16c" - ZaloPay

v /

Value:
e Lan tod hinh dnh dep va y nghia ctiia ngay Tét
e Khéng dinh hinh &nh Tét truyén théng nhung van vui vé va thu vi
e Giup TA Tiép cdn va am hiéu hon vé Tét Truyén Théng

Expectation:
e Tiép cdn Tét truyén théng mot cdch mai vé, vui vé va thu vi hon

Why do people join this?
e Pat gidi thudng Idn
e Bonding cung ban bé va gia dinh
e Thé hién su sdng tao qua tri tudng tugng

Social media:
e Zalo, Facebook, Tik tok,
PR Articles:
e Advertising Vietnam, Brands Vietnam, Kenh 14, Yan, Thanh Nien,

VnExpress, etc e Tim hiéu vé Tét truyén thong qua tro chgi thu vi


https://theinfluencer.vn/10-comic-pages-khong-the-khong-cuoi-474.html

-.

PHASE 2 - ENGAGE -

. ps . Dodn Tét lay léc Dodn T¢
Gamification ‘ cing ciing
11/1/2022 - 28/2/2022 ‘;'I:’ el B2 N Pay Zalo[ Y, | civradapan
(8h sang) (8h &)
Guideline:

e Dua trén hinh an ggi y va topic méi tuan, dodn tén mét dé vét, hoat

ddng, d6 an, v.v cé y nghia gdan lién véi ngay Tét truyén thong.
e Gidi han 3 lan dodn méi ngay (dodn tring cang nhiéu, diém cang cao -

khéng gidi han sé lan dodn dung) - ‘ ) Chix d&: Ciy céi K&t qua: Hoa dao
e NOGi dung: hinh ggi y sé dugc cong bé moi ngay vé@i chu dé khdc nhau moi DG bn bist déy Ii chy gi ? Nguin géc hoa déo? Lich st?

tudn: (Goi y: phé bién vao ngay Tét o Truyén théng? Y nghia

mién Bdc)

- Tuan 1 [11-17/1]: Biéu tugng Tét (cd chép vang; mam ngi qud, than
tai, i xi, cGu déi)

- Tuan 2 [18-24/1]: Phong tuc tap qudn(xin chir dau ndm, ciing 6ng Tdo,
go6i bdnh chung, don nha, chuc Tét, di chua, dén giao thira, tham mo to

Dé c6 thém lugt dodn va uu ddi trong game:

tién) , . A s s
- Tuan 3 [25-31/1]: Cdy c6i (mai, dao, quat, hdi dudng, budi, sung, nu 1'Ll{?t Gl (8 lugt dodn th(-:=m ol nga)? ) . :

tAm xudn) e Mdi ban mdi, chua tham gia game: nhan 2 lugt doan (max 10 lan ca campaign)
- Tuén 4 [1-7/2]: Am thuc (bénh chung, ga, thit kho tau, dua mén, etc) e Chuyén tién trong tin nhdn Zalo (moéi ngudi mét lan trong ngay): nhdn toi da 5 lugt
- Tuén 5 [8-14/2]: Trd chdi (16 t6, béu cua, bai 52 14, kéo co, déu vat, c3 dodn (thém 1 lugt dodn/ 1 lan chuyén tién)

Thanh Todn bdng ZaloPay vé@i héa don > 5k (3 Lan/ ngay): nhan max 3 lugt dodn
Lién Két ZaloPay (Déi véi tai khodn chua lién két ngdn hang): tdng 10 lugt dodn

ngudi, rong rdn Ién may, choi ga,)
- Tuén 6 [15-21/2]: Trang phuc (do dai, do t’ than, do cham, ...)

e Ddp dn ding cua hinh an dudc céng bé vao 7 gid toéi moi ngay va géi qua 1 triéu déng
* Special dodn vui x3 diém thudng vao thit 5 hang tuan: Hinh gdi'Y khéng 2.Gdi y (3 ggi y/ ngay): Gui li xi cho ban qua tin nhan riéng Zalo, hodc i xi trong

nhu ban nghi (mang tinh chét viral & gidi tri) group chat Zalo



Target Audience Behaviour
Journey in Tet

Thinking  Prepare Buying Tet Enjoy Tet

about Tet for Tet Trees Cuisine
with Family

Wearing Tet [ Enjoy Tet game
costumes with Friends

Tuan 1 Tudn 2 Tudn 3 TuGn 4 +5+6 <
ources.
| 511-17/1) ’ (18-24{1) , (25A-31/,:!.) ) (1-21/2) Viet Fun Travel
Biéu tugng Tét Phong tuc tap quan Cay coi Am thuc + Trang Vn Trip
phuc + Tro chgi Hoa Tieu

Top List


https://www.vietfuntravel.com.vn/blog/Nhung-hoat-dong-nha-nao-cung-co-trong-ngay-tet-den-xuan-ve.html
https://www.vntrip.vn/cam-nang/cac-mon-ngay-tet-48299
https://hoatieu.vn/nhung-viec-can-chuan-bi-truoc-tet-205099
https://toplist.vn/top-list/trang-phuc-dep-nhat-cho-tet-nguyen-dan-2018-18694.htm

PHASE 3 - AMPLIFY

1/3/2022 - 21/3/2022 Thu thach ve tranh -"HQCI Hinh, Rinh L(}C"

Execution Idea:
» Photo challenge: "Hoa hinh, rinh 16c" - Tu hinh vé an danh vé hinh sdng tao
* Prize:

- Tang voucher cho 1000 ngudi dau tién vé khi mua hang qua Lazada va Tiki, [ ZaloPay @

) 4gid-O

thanh todn bdng ZaloPay

- Big Prize: Iphone 13 mini, Iphone 13, Iphone 13 Pro Max cho 3 hinh c¢6 lugt Ti vi 777
engagement cao nhét Hinh gai y Tao quan?
e Hashtag: #HoaHinhRinhLoc #ZaloPay )

Guideline: Banh chung!
e Dua trén hinh an gdiy, vé lai theo cdach ctia ban hinh dnh mét dé vét, hoat déng, $ /
dé an, v.v cé y nghia gdn lién véi ngay Tét truyén théng. (Khéng gidi han sé <
lugng hinh v&) N1\

e Binh luan hinh vé vao dugi bai post
* N&i dung: Hinh ggi y sé dudc cdng b6 véi chi dé khdc nhau méi tuan

Why do people join this?
* Sdng tao noi dung theo cdch riéng cia minh

* Thehicn sif hieu biEtve Tet truyen thong e Value: Niém vui khi dugc thé hién sy hiéu biét vé

T B T, B e, 06 T Tét thong qua cac hinh veé sang tao dua tren
Social media: Facebook hinh an



PHASE 4 - WRAP-UP E-Booklet "Nét Tét 2022"

22/3/2022 - 31/3/2022

Execution Idea:
e CoOng bod két qua gidi thudng va sé liéu théng ké nguai chién thang
e E-Give away: E-Booklet
e Hashtag: #SoTayTet #NetTet #ZaloPay

Content:
e Recap su thanh céng ctia campaign véi sé liéu thong ké vé gidi thudng, sé ludng ngudi
trang gidi, va ban tdn trén mang xa hoi
e E-Booklet - "Nét Tét 2022": Tong hgp hinh vé va y nghia tir Phase 2 va 3

Why do people interested in this?
e Tim hi€u vé van héa Tét truyén théng - chuan bi cho "Podn Pung, Tring Xi" vao nam sau

Social media: Fa_Ct_abook., Zalo | _ e Expectation: Thong bdo vé két qud cua
E- News: Advertising Vietnam, Brands Vietnam, Kenh 14, Yan, Thanh Nien, VnExpress, etc. game, tao hiéu (ing FOMO cho

gamemification "Podn Pung Trung Xi"
nam 2023




e

\#%~Phase 1: Teasing
- Awareness

* Social media (FB & YT)

« iTVC (YT)

Consideration

» Internet search

* Social media search

* KOLs

Phase 3: Amplify

Successful users
* ZaloPay image renewal
» User satisfaction

Purchase

Retention

Phase 2: Engage

Engagement

* Quote/proposal
 Demo

* Press/Media
Active users

* Installation

* Participation

« Additional users

Phase 4: Wrap-up

Refers

* Refer to friends

* Social media sharings
* WOM sharings



TIMELINE

Phase

Content

Teasing

iITVC & Youtube ads

Quang ba (e-news, social
media)

Engagement

Ra mat Game

1-10/1

Quang ba, seeding &
reviews (KOLs, E-news)

Announce Winner &
Reward

11-20/1

21-30/1

31-9/2

10-19/2

20-1/3

2-11/3

12-21/3

22-31/13

Amplify

Cong bo cuoc thi vé

Quang ba, seeding &
reviews (KOLs, E-news)

Announce Winner &
Reward

Wrap-up

Céng bd sb lidu théng ké
ngwéi chién thing & phan
thwong (full campaign)

Recap Booklet

PR (E-news, social media,
Zalo news)




Team Magikarp

Thank You
for Reading

Zalo
Pay




